Google Al
Just Stole

Your #1 Spot

Al Overviews are reshaping APAC search.
Here's your practical playbook for Q3.

#SEQ #GoogleAl #APAC
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Your Rankings
Didn't Drop.
Visibility Did.

Al Overviews appear —

Ranking$

Al Overviews now appear above all organic
results on mobile

m Click-through rates falling even when you
still rank #1

m APAC markets seeing faster Al Overview
rollout than expected
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Stop Chasing
Clicks.
Chase Citations.

m Al Overviews pull from pages Google
trusts as authoritative sources

m Structured, well-cited content gets
referenced inside the Al answer

m Being cited in the overview Is the
new #1 ranking
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Answer Questions Re
Nobody Else Answers

B Al strips generic answers — specificity
wins the citation game

B Build content around niche APAC
gueries competitors ignore

B Original data, case studies, and local
Insights are hard to replace

Specificity is your competitive moat.

The more specific your content, the harder
It 1s for Al fo substitute or replicate.
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Own the
Channels Al
Can't Touch

B Invest in branded search — Al Overviews
rarely appear for brand queries

m Build email and community so you own
traffic, not rent it

m Video and social content feeds audiences
outside Google's SERP entirely
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Al Overviews trigger for ~47% of searches
In rolled-out markets

— Search Engine Land, 2024

Organic click drop when an Al Overview
Is present — up to 34% fewer clicks

— Semrush, 2024

Informational queries are 3x more likely
to tfrigger an Al Overview than transactional

— Moz, 2024
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ACT NOW

ﬁap’r Now
or Cede
Ground

This Quarter

Al Overviews aren't slowing down. APAC brands
that adjust their SEO strategy today will own
the citations tomorrow.

f Follow Remotive Media Asia for weekly

APAC digital strategy breakdowns.

DM us 'SEO AUDIT' to review your current
search visibility.




